The customer decisioning discipline

Six domains every decisioning professional is measured against
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Governance and ethics

Consent, contact policy, explainability,

[}
Channel orchestration

One decision, delivered consistently
everywhere.

Marketing and customer decisioning

Decision strategy

What gets decided, for whom, and why.

Customer
decisioning

ONE DISCIPLINE SIX DOMAINS

Value and measurement

Proving the decision was worth making.

Data and signals

What the decision is allowed to know.

Al and models

to trust them.

STRIVON

Propensity, adaptive learning — and when not

Free to
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